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Abstract

In the digital era, social media offers vast opportunities alongside complex challenges for Islamic
broadcasting activities. This study aims to formulate and analyze effective multi-platform digital
da'wah strategies in light of the current dynamics of the cyber landscape. The study employs a
qualitative method with a descriptive-analytical library research approach. Data were systematically
collected through a rigorous review of authoritative literature, including academic books and
scientific articles, and subsequently analyzed and validated using theoretical triangulation
techniques. The results indicate that an effective digital da'wah strategy is realized through a hybrid
multi-platform ecosystem that integrates short-form visual content on TikTok and Instagram,
flexible audio via podcasts, and scholarly texts on online portals. Based on the case study of Gus
Iqdam's propagation practices, packaging religious messages using casual pesantren slang has
proven successful in enhancing the engagement of millennial and Generation Z cohorts. The success
of contemporary broadcasting is guided by a tactical five-stage roadmap encompassing cyber-
audience analysis, platform selection, periodic content production management, interactive
distribution, and routine evaluation. This study concludes that adopting multi-format strategies
significantly expands the reach of Islamic propagation sustainably. Consequently, preachers are
required to enhance digital literacy and communication ethics to foster harmonious relationships
with virtual communities.
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INTRODUCTION

Da'wah is essentially a public communication process aimed at the wider community with
the purpose of spreading Islamic teachings and inviting the mad'u to understand and practice them
(Kholili, 2023; Setiawati et al., 2025). In a theoretical framework, public communication within the
context of da'wah is a direct activity between the communicator or da'i and the audience without
requiring personal acquaintance (Abdulsalam, 2025). In the contemporary era, this interaction
pattern has experienced a methodological expansion, where the delivery of religious messages can
be carried out either directly in an offline context or through the utilization of online-based social
media (Hannan & Mursyidi, 2023). Strategically, the implementation of various public media is
capable of expanding the reach of Islamic propagation to touch all levels of society (A. Muslim et
al., 2024).

The transformation of da'wah activities utilizing internet networks has now evolved into a
massive global trend. Besides being categorized as a relatively inexpensive communication
instrument, the internet possesses a highly significant comparative advantage as it is capable of
transcending geographical barriers as well as spatial and temporal constraints (Dodge & Nelson,
2023). The diversity of social media platforms utilized by the general public opens up golden
opportunities for preachers to distribute religious materials in a more varied and dynamic manner
to their audiences (Uyuni et al., 2023). Consequently, the development of information technology
directly alters the landscape of Islamic broadcasting to become more open and multidimensional.

Along with the exponentially soaring number of internet users each year, the public's need
for access to religious studies is also growing rapidly. Empirical data from the Indonesian Internet
Service Providers Association (APJII) indicates that by 2024, the number of active internet users in
Indonesia reached 221,563,479 individuals, equivalent to 79.5 percent of the total national
population. This statistical reality presents an enormous opportunity for the development of Islamic
da'wah, particularly in conveying substantive messages related to aspects of worship, social
interactions (muamalah), and the internalization of Islamic values in daily community life (Salam
et al., 2024).

The operational convenience offered by social media provides great efficiency for preachers
in fulfilling their religious propagation obligations. Through popular digital channels such as
YouTube, lecture content and religious studies can now be accessed freely, inclusively, and openly
by anyone, including individuals from different faiths (Al Hadi et al., 2025). Facing the openness
of cyberspace, da'wah activists are required to adopt an inclusive approach by harmonizing
theoretical academic aspects with applicable practical aspects (Setiawan, 2025). The moral
messages of religion must be packaged using a simple and communicative language structure so
that their substance can be easily internalized by a heterogeneous target audience (Armita, 2025).

Nonetheless, the utilization of the social media ecosystem for da'wah purposes is not
immune to complex threats and challenges. The abundant flow of continuously uploaded content at
any given time often opens up opportunities for the dissemination of irresponsible and misleading
fake news (hoaxes) (Jiang & Wang, 2024). Furthermore, digital materials shared freely by netizens
are vulnerable to semantic distortion and can trigger multiple interpretations among social media
users due to differing backgrounds of understanding. This condition is further exacerbated by the
emergence of practical challenges in the field, such as the presentation of content that is less relevant
to the real needs of the mad'u, highly minimal two-way interaction patterns, and the proliferation of
negative responses and comments from the audience (Abdullah, 2024).
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In addition to technical challenges, several controversial cases have recently surfaced due
to the communication styles of preachers that are deemed inappropriate in the public sphere and are
considered to spark public polemics (Akmaliah, 2025; Cooper, 2022). Digital publications
frequently highlight preachers' statements that offend adherents of other religions or the display of
excessive luxurious lifestyles on social media (Al-Issa et al., 2024). For instance, a statement by
Ustaz Abdul Somad regarding the cross, which went viral through a video clip, briefly led to a
police report over alleged blasphemy. A similar case befell Gus Muwafiq, who was reported to the
police because the content of his digital sermon was considered offensive to the childhood of
Prophet Muhammad (Mudhofi et al., 2025). Furthermore, the intense public scrutiny toward Ustaz
Solmed, who frequently showcases a luxurious residence valued at approximately IDR 80 billion
along with high-class items on social media, further complicates public perception of modern
preacher figures.

These various dynamics and phenomena serve as a strong motivation for religious
practitioners to formulate comprehensive da'wah strategies on social media pages to ensure that
Islamic values are well-conveyed without triggering controversy (Rodiayah & Beta, 2022). Digital
da'wah is no longer sufficient if it merely relies on conventional lecture models or one-way
knowledge transfer; rather, it must be capable of establishing intensive interaction patterns and
maintaining harmonious relationships with the virtual community as the mad'u. Delivering religious
material in an easily understood language and using simple analogies that are adaptive to the
powerful control of social media algorithms has become an urgent necessity. Therefore, this study
aims to describe and analyze the forms and practices of more effective da'wah strategies amidst the
current dynamics of the digital landscape.

METHODS

This study implements a qualitative method with a library research approach to systematically
investigate contemporary preaching strategies in the digital landscape (Creswell, 2018). As outlined
in the operational flowchart (Figure 1), the research methodology progresses through five distinct,
structured stages, beginning with Stage 1: Topic Formulation, which focuses on identifying digital
da'wah phenomena and establishing the urgency of strategic communication. This is immediately
followed by Stage 2: Literature Searching, where the data collection technique is rigorously carried
out through a comprehensive review of authoritative literature sources, including academic books,
scientific articles, and digital documents relevant to the research topic.

Operational Flowchart of Methodology
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Figure 1. Operational Flowchart of the Library Research Methodology
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Once the literature is gathered, the methodology transitions into Stage 3: Data Evaluation, which
involves critically filtering the authority, credibility, and thematic relevance of the retrieved sources
to eliminate subjective bias. Following this rigorous selection, Stage 4: Analysis and Synthesis is
executed using a descriptive-analytical framework to outline da'wah strategies in the digital era. In
accordance with established qualitative research principles, this analytical phase involves
collecting, organizing, condensing, and interpreting the literary data through a narrative display so
that complex communication phenomena can be understood in a detailed, structured, systematic,
and precise manner.

The final phase of the methodology culminates in Stage 5: Conclusion and Reporting, which is
dedicated to formulating an effective, sustainable, and multi-format digital da'wah strategy roadmap
based on the synthesized evidence. To guarantee the reliability, dependability, and conceptual
validity of these findings, the analyzed data are subjected to strict multi-source literature
triangulation, cross-examining traditional Islamic communication principles with modern media
convergence theories. This collaborative framework ensures that the resulting strategic roadmap
remains completely objective, conceptually sound, and highly adaptive to the changing dynamics
of the digital ecosystem.

RESULTS AND DISCUSSION

The Digital Era and Media Transformation

The digital era marks a crucial phase in human civilization through a massive shift from
mechanical and analog technology to a digital-based ecosystem (Ramawardhani et al., 2025). This
phase is not merely a technical transformation of hardware, but rather a fundamental change in the
way humans interact, manage information, and communicate within a global network (Castells,
2013). Nicholas Negroponte describes this era with the term "shift from atoms to bits," signifying
the transition from processing physical matter to the rapid distribution of digital information without
geographical boundaries (Negroponte, 2015). The digitalization process encompasses the
production, distribution, and consumption of information, thereby driving media convergence and
increased interactivity (Putra & Sajdahfath, 2025). The integration of various media forms such as
text, sound, images, and video into a single unified platform is fully enabled by the efficiency of
this technology (Manovich, 2016).

Media convergence integrates various conventional forms of communication that were
previously separate, such as television, radio, and newspapers, into a single integrated digital
platform (Jenkins, 2018). This development carries profound cultural impacts as audiences are no
longer present as passive message recipients, but instead become active consumers who search for,
connect, and create meaning from the existing content (Song, 2026). Geographical distance no
longer acts as a meaningful communication barrier due to the occurrence of space-time compression
(Sveda & Madajova, 2023). The phenomenon of ubiquitous computing is strengthened by the
presence of smart mobile devices, enabling internet users to access information and data services at
any time without spatial or temporal constraints (Diraco et al., 2023).

Social media within the digital landscape transforms into the primary instrument of public
communication that facilitates broad participation from diverse backgrounds of society (Puspita &
Edvra, 2022). There are three main pillars supporting the existence of social media, including the
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availability of information tools and infrastructure, digital content packaged in an online format,
and active consumers who utilize and modify the content (Akareem et al., 2021). Social networking
platforms provide a space for users to build online networks, create personal profiles, share videos
or photos, and socialize communication digitally (Gebremariam et al., 2024). The characteristics of
social media center on openness and participation, encouraging users to engage in two-way
conversations, provide feedback, and accelerate virtual community formation.

Social media possesses its own unique characteristics that distinguish it sharply from
conventional media models (Luttrell, 2025). The structure of social media is built by the network
aspect that connects computers for data exchange, as well as the information aspect that serves as
the basis for user interactions. The archive aspect ensures that all digital data is permanently stored
and available for re-access at any time using various devices (Martin & Cendrowski, 2023).
Relationships between users are strengthened through the interaction aspect and the simulation of
society in cyberspace. The messages circulating within this ecosystem are user-generated content,
which reflects the level of creativity and active participation of the cyber audience.

The utilization of social media as a public communication channel holds a number of highly
crucial functional roles (Ohara, 2023). This digital platform serves as a communication media to
express views while influencing others, as well as a collaboration media that accommodates online
content modification. The role as a connecting media facilitates individuals to introduce themselves
and build social relationships in cyberspace. Features within it act as a completing media to enrich,
filter, and connect one piece of information to another. Social media becomes a combining media
that opens a creative space for users to unify various contents from different applications into a new
interactive experience.

Urgency of Da'wah Strategy in the Digital Era

Da'wah is essentially a communication activity aimed at spreading Islamic teachings by
inviting people to understand and practice them (Rahman & Muhit, 2025). The primary goal of
implementing da'wabh is to form faithful individuals, families, and societies to achieve salvation both
in this world and the hereafter (J. Muslim, 2022). The complexity of modern life demands that this
propagation activity be adaptive and capable of providing concrete solutions to various problems
faced by the ummah (community). The actual implementation of Islamic da'wah has utilized the
development of information and digital technology, one of which is through the optimization of
podcast-based media and other audio-visual platforms.

The shift toward digital da'wah has become a primary choice driven by the expansion of
internet networks and the various operational advantages it offers. Determining factors for the
effectiveness of this medium include the ease with which preachers deliver material, time efficiency,
cost affordability, and a very wide reach of access for multicultural societies. The presence of the
internet opens up a golden opportunity for the massive, rapid, and progressive internalization of
Islamic values to millions of netizens worldwide. Utilizing this technology is no longer an
alternative choice, but rather an urgent necessity to spread Islamic principles that bring blessings to
the universe (Rahmatan lil "Alamin). Da'wah communication in cyberspace is fundamentally a
process of interaction between the messenger and the receiver with the aim of building mutual
understanding and encouraging the practice of religious teachings (Khosiin et al., 2023). The high
volume of social media users in Indonesia strengthens the appeal of digital propagation activities in
fostering a spirit of worship and reinforcing public religious awareness (Topan, 2025). For the
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congregation or mad'u, the existence of digital platforms such as YouTube eases the reception of
religious messages in an inclusive and open manner, even transcending the boundaries of different
faiths.

Formulating a mature strategy is an absolute prerequisite for the execution of da'wah through
social media to run optimally. The preparation of this comprehensive strategy must consider several
core elements, including a deep understanding of audience characteristics, the substance of the
message delivered, the method of broadcasting, the choice of media type, and the competence of
the communicator (Thahir, 2023). An effective da'wah strategy must be built on the foundations of
philosophical principles, the capabilities of the da'i, and social and psychological considerations of
the community (Nurhalifa et al., 2026). Religious messages will be more easily accepted by the
audience if delivered by a communicator who possesses high credibility and a pleasant personality.
The design of broadcasting strategies on social media must also stem from ethical communication
values derived from the Quran and Hadith, allowing da'wah to motivate the public to consistently
perform good deeds (Hakim, 2023).

The application of strategic steps in the digital era must consistently integrate three main
aspects in the study of da'wah science, namely hikmah (wisdom), mauidhah hasanah (good advice),
and mujadalah (polite dialogue) (Nurbini & Putri, 2025). The approach of hikmah is realized by
adapting the delivery of teachings to the objective conditions of the recipients so that they do not
feel burdened or forced when practicing Islamic teachings. The aspect of mauidhah hasanah
emphasizes presenting religious counsel in a polite, gentle manner, free from narratives of hatred,
ensuring the message resonates within the hearts of the recipients (Maspul, 2025). The mujadalah
approach demands that the process of dialogue and exchange of ideas be conducted in a respectful
and polite manner without demeaning other parties in cyberspace. Amidst the deluge of digital
information, preachers bear a significant responsibility to ensure that all distributed materials
originate from valid, authentic, and authoritative religious references to avoid public
misconceptions. The community needs to be provided with a comprehensive understanding
regarding the importance of referring to experts or competent religious authorities when acquiring
religious information.

Escalating digital literacy among the wider public acts as an important instrument to filter
the spread of deviant content and counteract potential radicalism in cyberspace (Diepeveen & Pinet,
2022). Intellectual-based ethical guidelines for digital da'wah are necessary to stem the virality of
information inconsistent with Islamic teachings caused by low public digital literacy. Da'wah
practitioners must remain sensitive to the realities of Indonesia's diverse and multicultural society
by prioritizing the dissemination of moderate da'wah messages (Campbell, 2005). The values of
Islamic moderation can be effectively disseminated through social media platforms given the
familiarity of today's younger generation with the virtual world. Digital phenomena indicate the
presence of religious commodification, where promotional accounts on social media frequently
utilize themed propaganda videos, such as gender issues, to attract followers (Juliansyahzen, 2023).
Islamic broadcasting on the internet demands high creativity from preachers to generate engaging,
accessible, and interactive content across various platforms to increase the active participation of
the cyber congregation (Rafisqy, 2024).

Digital Media Channels and Gus Iqdam’'s Da'wah Practices
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Da'wah practices in the contemporary era are required to adapt rapidly to the changing
behavior patterns and social trends of the cyber society, which demands a supply of practical, fast-
paced, and easily applicable information. The utilization of various digital platforms becomes a
highly strategic step for preachers to distribute religious messages massively in order to reach
millions of audience members effectively. A comprehensive mapping regarding the variety of
digital media instruments, main strategies, concrete examples in Gus Iqdam's da'wah practices,
along with their broadcasting results is structured and summarized in Table 1.

Table 1. Digital Media Forms for Da'wah Strategy

Examples of Gus Iqdam's

Digital Media Main Strategy Practice Results
Social Media Interactive Short Reels/TikTok in Increasing the
(Instagram, preaching, visual Islamic boarding school interest of the
TikTok, FB, creative content, slang, captions that are close ~ younger generation in
Twitter) digital literacy to young people prayer & recitation
Podcast Flexible audio, Lecture clips converted into ~ Reaching workers &

modernizing podcasts (Spotify/YouTube students who are not
preaching audio) present in person
YouTube / Video Long/short videos, = Gus Iqdam Official Channel =~ Main media for fans
Channel Qur'an studies, with unique thumbnails, outside the area
discussions interesting titles, regular
broadcasts
Blog / Website /  Text articles, Article on NU Online/Aswaja Documented da'wah
Online Portal scientific studies, NU from the transcript of the  as digital Islamic
preaching lecture literacy
references
Application & Da'wah application  Gus Iqdam's content on the NU's digital
Newsletter (reminders, daily NU Online Superapp preaching culture &
content), reflection the morals of students
email
Hybrid & Multi- Cross-media One lecture becomes content  Extensive transmedia
Platform integration (text, on YouTube, IG, TikTok, preaching network

audio, video) Spotify, Blog, Telegram

Social media platforms (Instagram, Facebook, Twitter, TikTok) provide a space for
interactive two-way propagation that is proven capable of strengthening emotional bonds between
the da'i and their followers through comment features and live broadcasts. Creative, aesthetic, and
narrative-based short visual content is highly favored by millennials and Generation Z groups who
spend hours in cyberspace every day. The utilization of video channels such as YouTube supports
the dissemination of long-form and short-form lecture documentation that is inclusive for viewers
across regions (Rabyn et al., 2025). Meanwhile, podcast media offers audio flexibility for workers
and students while representing a form of modernization through the smart mashup da'wah model
that combines the authenticity of conventional lectures with the digital ecosystem (Farid et al.,
2025). This integrated broadcasting strategy is clearly manifested by Gus Iqdam through the
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distribution of casual lecture video clips using pesantren slang on social media alongside the
conversion of live lecture audio into the Spotify platform.

Religious websites, blogs, and mobile applications act as instruments to reinforce the
credibility of religious message dissemination based on scientific text references and automated
notification systems in cyberspace. Documenting oral transcripts of Gus Iqdam’s lectures into
narrative articles on online portals such as NU Online or Aswaja NU contributes significantly to
providing valid digital Islamic literacy for academic consumption (Mufrida & Pratiwi, 2025).
Integrating all these media formats into a hybrid multi-platform strategy creates transmedia synergy
that enriches the learning methods of cross-generational communities. Processing a single live
lecture material into various digital formats ranging from YouTube videos, social media
infographics, audio podcasts, to daily quotes on applications like the NU Online Superapp
successfully embraces all segments of the cyber congregation massively and sustainably.

The Multi-Format Digital Da'wah Roadmap

The formulation of a multi-format digital media strategic roadmap serves as a crucial
operational guideline to ensure the sustainability and effectiveness of Islamic propagation in
cyberspace. This strategic process is systematically designed into five integrated and interactive
stages. Stage 1 focuses on audience analysis, which aims to map out the demographics, locations,
interests, and religious understanding of the targeted cyber congregation. Identifying the
characteristics of the mad'u in this initial phase utilizes objective digital instruments, such as
distributing surveys via Google Forms, tracking website analytics, and monitoring built-in social
media insights.

Stage 2 centers on determining the platforms and content formats that are highly adaptive to

the preferences and mobility convenience of cyber audiences. The distribution of religious messages
is tailored to the technical architecture of each medium, including short visual videos for Instagram
and TikTok, long-form thematic studies on YouTube, and flexible audio studies via Spotify. The
publication of referential and academic texts is optimized through blogs, while virtual community
consolidation and daily reminders are managed via Telegram channels and mobile applications.
Stage 3 proceeds with periodic content production, divided into daily curations of motivational
scriptural quotes, weekly in-depth articles, and monthly interactive live streams using creative tools
such as Canva, CapCut, WordPress, and Anchor.
Stage 4 implements distribution and active engagement strategies to inclusively enhance cyber
audience involvement. Upload schedules are routinely adjusted to prime-time hours, maintaining
responsiveness toward comment sections or direct messages, and executing multi-platform
integration such as embedding podcast links into official websites. Finally, Stage 5 culminates in
periodic evaluation and the reinforcement of digital literacy through monitoring audience retention,
conducting satisfaction surveys regarding congregational engagement, and fostering digital
collaborations among religious figures. This structured approach ensures that contemporary da'wah
messages are received in a highly relevant, massive, and sustainable manner by millennial and
Generation Z cohorts.
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CONCLUSION

This study concludes that an effective digital da'wah strategy in the contemporary media
landscape requires a systematic, multi-format, and highly interactive cross-platform framework
rather than relying on traditional one-way knowledge transfer. By examining the digital ecosystem
and the successful transmedia propagation network of Gus Iqdam, the research demonstrates that
the strategic integration of short-form visual content on social media, flexible audio programming
via podcasts, and documented referential texts on web portals successfully captures the attention of
millennial and Generation Z cohorts while accommodating their rapid content consumption habits.
The primary implication of these findings is the urgent need for religious practitioners to elevate
their digital literacy, master platform algorithms, and adhere to strict communicative ethics to
propagate moderate Islamic values without triggering public controversy or semantic distortion.
This study significantly contributes to the existing body of knowledge by bridging classical da'wah
science with modern media convergence theories, offering an operational five-stage tactical
roadmap—encompassing audience analysis, platform selection, content production, distribution,
and periodic evaluation—as a sustainable model for contemporary religious broadcasters. Future
research should expand upon these literary insights by incorporating empirical field investigations,
mixed-method audience reception analyses, and algorithmic tracking to assess the long-term
cognitive and behavioral impacts of digital religious discourses across diverse demographic
segments.
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